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Ultimate spirits challenge

whiskey - canadian whiskey

SCoRE PRodUCT AWARd SRP TASTING NoTES

98
J.P. Wiser's Red Letter 2015 
Edition Canadian Whisky 
(Canada), 45% abv

Chairman's 
Trophy

CAD99.95
A big, rich bouquet of vanilla pudding, maple candy and oak gives way to a creamy but-
terscotch mouthful. Notes of spice loaf, bitter orange and a gentle rye bite give way to a 
peppery finish.

97
Pike Creek 10 Years Old 
Canadian Whisky (Canada), 
40% abv

Finalist CAD39.95
Deeper aromas of mocha, stewed cherries, cinnamon, and earthy ground coffee fill the 
nose. Toasted on the palate with a hint of red fruit that lasts and lasts with a hint of decadent 
caramel.

96
J.P. Wiser's 18 Years Old 
Canadian Whisky (Canada), 
40% abv

Finalist CAD69.99
Honey-baked nuts, orange peel, white flower, and birthday cake aromas slowly waft from 
the glass. The palate is exceptionally soft and smooth with luxurious vanilla, lemon oil, 
wildflower honey and cashew flavors that linger onto the finish.

96
J.P. Wiser's Last Barrels 
Canadian Whisky (Canada), 
45% abv

Finalist CAD64.95
Roasted vanilla bean, raisin, and lavender marry well on a complex nose. Smooth and 
honey-tinged on the palate yet has a nice licorice and sweet spice side as well. Long, oaky, 
and rife with vanilla; it finishes soft.

96
Pendleton Midnight Canadian 
Blended Whisky (Canada), 
45% abv

Finalist $34.95 
The nose is subdued with dark raised fruit notes and whispers of char. On the palate, it 
shows an amber honey sweetness with notes of butterscotch and pumpernickel bread. A 
nicely spiced kick on the finish.

95
Canadian Club Classic Small 
Batch 12 Years Old Canadian 
Blended Whisky (Canada), 
40% abv

Finalist CAD28.45

Fabulous appearance of mahogany/chestnut color. The multilayered aroma features classic 
notes of vanilla extract, caramel, toasted marshmallow, and marzipan. Taste-wise, this is a 
big, expansive, generous flavor profile that combines elements of cake frosting, black pep-
per, candied walnut, dried figs, mince meat, and dark caramel. Superbly satiny, bittersweet 
finish.

95 Lot No. 40 Canadian Rye 
Whisky (Canada), 43% abv

Finalist $44.99 
Woodsy and musky nose with dried stone fruits, pine, and damp earth aromas rising from 
the glass. the palate is a bit more streamlined with maple, sea salt, herbs, and citrus giving 
way to a spicy, long, nutty finish.

95
Rich & Rare Reserve 
Canadian Whisky (Canada), 
40% abv

Finalist $11.99 Butterscotch, Turbinado sugar, peach skin, and red apple are found on the nose. Distinctly 
mellow and envelops the palate in fruit and nut flavors that linger on the tongue. Smooth.

94
Alberta Premium Dark 
Horse Canadian Rye Whisky 
(Canada), 45% abv

CAD27.95

Lovely auburn/henna color shines in the light. At first, the aroma seems aggressive with al-
cohol but then it rapidly calms down becoming a spicy (cinnamon, clove) and zesty bouquet 
of elegance and substance. Taste-wise, there's plenty of oily texture plus orchard fruit flavor 
notes (pear, plum) that seem baked and resiny. Raisiny aftertaste is a highlight moment.

94
Canadian Shield Canadian 
Blended Whisky (Canada), 
43% abv

$30.00 
Earthy and deep nose with hints of roasted potato, rosemary, dried apricot, and maple 
sugar. Sweet, round, and maple syrup-tinged on the palate with hints of sweet spice and 
herbs. Maple builds again on the smooth finish.

94
Gooderham & Worts 
Canadian Whisky (Canada), 
44.4% abv

CAD44.95
Bold, nutty, and spicy on the nose; there are some stone fruit characteristics to balance out 
the oaky aromas. The palate, while toasty, is ripe and juicy with fig, peach, and pear flavors 
balanced by a woodsy spice. Well-balanced and tasty.

93
Crown Royal Cornerstone 
Blend Canadian Blended 
Whisky (Canada), 40.3% abv

$59.99 
Bright and tropical on the nose underpinned by baked Granny Smith apple and lemon cake. 
Toffee and toasty oak are at the forefront of the palate giving way to pineapple, honey, and 
coconut husk. Smooth and delicious.

93
J.P. Wiser's Double Still 
Canadian Rye Whisky 
(Canada), 43.4% abv

CAD29.90
Opening with sweet, spicy, stone fruit aromas with a hint of eucalyptus, the nose alludes to 
an enticing, complex palate with a marked sweetness. the finish carries some fruit compo-
nents found on the nose accompanied by a savory minerality.

92
Caribou Crossing Single 
Barrel Canadian Whisky 
(Canada), 40% abv

$49.99 
Who'd thunk you’d find such intense tropical fruit aromas this far north? Layered and com-
plex, the palate stays true to the mangos and pineapples that accompany the toasted grain 
aromas. The graininess leads the long finish; sweet fruit trails behind.
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Ultimate beverage challenge

ULTIMATE SPIRITS CHALLENGE
(USC) is the platinum standard for spirits evaluation. At Ultimate 
Spirits Challenge 2016 the highest honor, the USC Chairman's 
Trophy, was awarded to the best spirits in 40 different categories. 
In UBC’s evaluation facility, time is taken to analyze and formally 
evaluate one or two spirits categories at a time in order to delve 
as deeply as possible to obtain the most accurate scores and 
findings. USC results now include a cocktail expression per spirits 
category to expand the evaluation data, making each assessment 
more complete and valuable to spirits producers and marketers.

ULTIMATE WINE CHALLENGE
awarded honors in 2016 to the finest wines in 43 categories, such 
as best Champagne, best Chardonnay, best Cabernet Sauvignon, 
with the coveted UWC Chairman’s Trophy.  All wine entries are 
tasted blind by judging panels at the proper service temperature 
in small flights of as few as three but no more than seven wines. 
Flights are carefully arranged to match like-with-like wines from 
the same region, from the same grape variety, and priced in 
the same range, which assures wine producers of the highest 
standards of evaluation integrity and fairness.

SCoRE: The results that follow represent all products that scored 90 points and 
higher (out of a maximum score of 100 points) in the 2016 Challenges. Online 
results include products scoring 80 points and higher as well as tasting notes, 
product images and marketing collateral.
 
AWARd: Top scoring products in each category are awarded recognition as 
Chairman’s Trophy and Finalist based upon their results in each Challenge. The 
number of Finalists per category will vary depending on product type, number of 
submissions and overall quality. Additional recognition of Great Value is conferred on 

those products that have a favorable quality/price relationship and the Tried & True 
Award is bestowed when products maintain a high level of quality and consistency 
year after year. See complete results at www.ultimate-beverage.com

PRICE: All prices listed are based upon information from the producer, and may 
vary by market. Products available in the U.S. are quoted in dollars; those not 
imported show prices as available in the country of origin.

SIzE: All sizes are 750 ml unless otherwise noted.

Beverage Media Group and Ultimate Beverage Challenge jointly publish the Guide to the 
World’s Best Wines & Spirits. This annual buying guide is included in the October issue of 
Beverage Media Group publications in major U.S. markets reaching over 70,000 licensees 
nationwide, and featured on beveragemedia.com. The Guide showcases best-in-class 
products across each wine and spirits category as evaluated in the annual Ultimate Spirits 

Challenge and Ultimate Wine Challenge. 
On the following pages of this monthly supplement are high-scoring products from select categories from 

both 2016 Challenges, with scores, awards and tasting notes.

For complete resUlts and additional prodUct details visit Ultimate-beverage.com

ULTIMATE BEVERAGE CHALLENGE (UBC), founded in 2010, has set the new standard for how spirits and wines are evaluated 
through its procedural innovations in its two annual competitions: Ultimate Spirits Challenge and Ultimate Wine Challenge. 

Directed by award-winning journalist, author and educator F. Paul Pacult, UBC has instituted the industry’s most 
uncompromising standards and fairest approach for evaluation by employing its multi-panel, multi-stage judging 
system to eliminate any chance of bias. Careful selections of the world’s leading wine and spirits authorities, 
journalists, buyers, restaurateurs, bar owners and influencers as judges bolsters UBC’s credibility. With the opening 
of UBC’s evaluation facility in 2014, 35 minutes north of Manhattan, the company’s commitment to unassailable 

methodology has been enhanced by this specially designed space, devoted solely to the assessment of beverage alcohol. 

UBC publicizes and promotes its results to consumers, media and members of the spirits and wine trade through its website, emails, 
social media outreach, affiliate and par tner marketing. Support for brands’ promotional programs is provided through extensive marketing 
collateral such as scores, accolades, Great Value recognition, Tried & True Award, tasting notes, product photos, and more. Ultimate 
Beverage Challenge is the future of wine and spirits evaluation today.

ABOUT 
ULTIMATE 
BEVERAGE 
CHALLENGE

Beverage Media Group, Inc. is dedicated to being the 

dominant B2B communications system in the promotion, 

distribution and marketing of beverage alcohol products. 

While BMG continues to expand their national coverage both 

in print and online, their unique “local advantage” gives them 

the flexibility to allow suppliers and wholesalers to tailor their 

selling and marketing messages. 

BMG’s website, BeverageMedia.com, connects licensees to local 

distributor brand and price information online throughout the 

U.S. Here licensees have access to powerful tools for search 

as well as a shopping cart to order direct from distributors. 

Through their BevSites division, BMG also hosts 200 ecom-

merce websites for retailers, specifically designed to sell to 

consumers. And of course, since 1936, BMG has been the lead-

ing publisher to the wine & spirits industry, publishing a number 

of regional magazines around the country. Each monthly issue 

combines timely, in-depth national and local editorial coverage 

with brand and price listings from local distributors. 

ABOUT 
BEVERAGE 
MEDIA 
GROUP

Ultimate Beverage Challenge has taken spirits and wine 

evaluation to the highest level of excellence with the 

introduction of two cutting-edge competitions in 2010. 

Operated by award-winning journalist, author, educator and 

critic F. Paul Pacult, wine and spirits publishing industry 

veteran David Talbot, Spirit Journal managing editor Sue 

Woodley, Ultimate Beverage Challenge provides the industry 

and consumers with a clear and unassailable indication of 

beverage alcohol quality. 

The Challenges include Ultimate Spirits Challenge and 

Ultimate Wine Challenge. Judges for the Challenges are a 

who’s who of the top beverage alcohol authors, journalists, 

buyers and educators in the world. The judges base their 

evaluations on three interdependent principles that guide 

both of the Challenges: integrity, method and credibility. 

The Challenges are held under ideal judging conditions with 

small flights which are evaluated “blind”. Ultimate Beverage 

Challenges is the future of beverage evaluation today.

“The universe of spirits enthusiasts can 

appreciate and trust that Ultimate Spirits 

Challenge assembles a very qualified 

team of judges working within a rigorous 

tasting format to accurately judge the 

world’s greatest spirits. Not only is it an 

honor to receive the accolades, but we 

find that the judges’ comments and the 

reviews are highly valuable.”

- Ben Jones, 
Rhum Clement, Rhum J.M.

“Ultimate Wine Challenge has an 

unparalleled level of professionalism and 

acumen in providing consumers and the 

trade with a reliable rating system. We were 

honored to have the Chairman’s Trophy 

awarded…Such accolades have helped us 

to further promote the exceptional quality 

of our Sherries within the scope of the 

American market.”

-Julio C. Baguer, 
President & CEO, New Age Imports

Ultimate-Beverage.com BeverageMedia.com


